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S P O R T

Bombers ‘upbeat’
despite bad streak

aussie rules

DAVID ROWLANDS

NORTH Shore players are optimis-
tic that their depressing losing
streak is about to end.

The Bombers fell to their seventh
defeat in succession on Sunday
when they overpowered 11.18 (84) to
9.8 (62) by St George at Olds Park,
despite the comeback of popular
clubman Matthew Parker, who had
unofficially retired after last year’s
grand final triumph.

The crestfallen premiers showed
enough against the 2006 title con-
tenders to suggest that they can still
finish an otherwise forgettable
season on a positive note.

Norths have three matches left
and are desperate to ensure that

they don’t end their title defence
with a long drought.

The Bombers laid the foundation
for their first victory since May 28
when they went stride for stride
with Saints in the first half.

They were behind by just seven
behinds at the long break, but a
drop in intensity after the resump-
tion cost them dearly.

The hosts kicked away early and
built a handy superiority which
Norths weren’t able to erode, in
spite of a last quarter rally.

St George went to the last change
with a 67-34 lead, before settling for
a final winning margin of 22 points.

‘‘They don’t call it the premier-
ship quarter for nothing,’’ North
Shore vice-captain Tom Hill said of
their fade-out after halftime.

‘‘That’s been the story of our
season – we’ve competed well, then
let most sides get away from us and
all of a sudden you find yourself five

goals down, which is very hard to
come back from.

‘‘Overall, it was one of our better
performances, but a short period in
the game let us down.’’

It was an extremely satisfying
outcome for the Crows, who were
motivated by the extraordinary
circumstances surrounding the
previous meeting between the two
clubs.

For only the second time in the
103-year history of Sydney AFL, an
illegal player count wiped out St
George’s score early in the last
quarter, which allowed Norths to
post a 77-point victory at Gore Hill
Oval.

Norths won’t get a better chance
to taste victory once more than this
Saturday, when they host last-
placed Balmain in their final ap-
pearance at Gore Hill Oval for the
season.

Derryn Harrison of McMahons Point suffered ‘a number of technical difficulties’ that hindered his performance.

Harrison struggles on tough weekend for locals
JANE IGOE

DERRYN Harrison of
McMahons Point and
Brad Gower of North
Sydney joined forces in
the Icon Motorsport team
for a weekend of thrills
during the Formula Ford
Championship at Oran
Park Raceway.

Harrison endured a
tough weekend and said
he was disappointed ‘‘on a
personal level’’ after suf-
fering ‘‘a number of tech-
nical difficulties’’ which

hindered his perform-
ance.

‘‘We were chasing set-
up all weekend and after
race one the car felt pretty
good – but in the second
race the brake bias was
set the wrong way to the
rear, so I had no front
brakes and as a result I
ended up spinning out
twice,’’ he said.

‘‘Once I came back to
the pits I discovered the
drama, which was frus-
trating and for the third
race I battled confidence

with the amount of grip I
had out there and that
hurt my driving some-
what.’’

Harrison finished the
three races in 11th, 15th
and 11th place.

Gower made his debut
on the weekend in the
Production Sports Cars.

‘‘I had an absolute ball
out there on the week-
end,’’ he said.

He said his previous
experience had been a
handful of road rally
events.

‘‘I managed to improve
my speed as well as keep
out of trouble and brought
the car back in one piece,’’
he said.

‘‘Everything went to
plan – I cannot wait to get
out there again.’’

Team manager Ben
Morley said that overall
everything went off well
and the team came away
with no damage to any of
the cars.

‘‘That’s always a bonus
in motorsports,’’ he said.

To Cumberland
classified advertisers

HOW TO PLACE AN ADVERTISEMENT

To place a classified advertisement in a Cumberland newspaper call 13 19 79. Trading hours are between 7.30am and 7.00pm
Monday to Thursday, 7.30am to 5.00pm on Friday and 8.30am to 12noon on a Saturday. Each newspaper has a specific dead-
line for both bookings and material, please refer to the Trades and Services ‘Classified Index’ for deadlines related to this pub-
lication. Material coming via email must be supplied at least 2 hours prior to the published deadline. Customers requiring a
proof of their advertisement prior to publication must supply their copy 24 hours prior to deadline.

To place an advertisement via fax or email:

Section Facsimile Email 

General (02) 9288 8221 classifieds@cng.newsadvantage.com.au
CareerOne (02) 9288 8221 classifieds@cng.newsadvantage.com.au
Trades & Services (02) 9288 8221 classifieds@cng.newsadvantage.com.au
Real Estate (02) 9288 8221 classifieds@cng.newsadvantage.com.au
CARSguide (02) 9288 8221 classifieds@cng.newsadvantage.com.au
Adult Services (02) 9288 8221 classifieds@cng.newsadvantage.com.au
Death and Funerals (02) 9288 8221 classifieds@cng.newsadvantage.com.au
Notices (02) 9288 8221 classifieds@cng.newsadvantage.com.au

* All Private Party classified bookings into Cumberland
Newspaper Group ‘Cumberland Classifieds’ require pre pay-
ment.
* Private Party is defined as an advertiser who advertises
under their own name, is not trading as a business or busi-
ness entity nor trading under a current ABN or Australian
Company Number within NSW.
* Amendment to the Fair Trading Act: An advertiser of a goods
or service advertisement in Trades or Commerce must agree
to their name and full address being placed on a Cumberland
Newspaper Group advertisers, or advertiser register or insert
their business/license number or name and full address in

their advertisement as per the Fair Trading Act amendment
May 2003.
* Payment may be provided via credit card at the time of
booking or by cash only via a local participating newsagency.
* All businesses that place advertising with Cumberland
Newspaper Group are subject to credit limits; please contact
an advertising representative for further details or to obtain an
application to establish a 30-day account with Cumberland
Newspaper Group.
* To obtain a copy of current Terms and Conditions for
Cumberland Newspaper Group please speak to your advertis-
ing representative.

1. All advertisements are subject to the approval of
Cumberland Newspaper Group (The Publisher)
2. Advertisements are positioned entirely at the option of The
Publisher and no guarantee of placement is given.
3. Applicable loadings apply only to the specific placement of
strip or island advertisements. Placement and approval is at
the discretion of The Publisher.
4. While every effort will be made to publish as instructed, The
Publisher accepts no liability for any loss caused through loss
or misplacement.
5. The Publisher reserves the right to reject any advertisement
considered unsuitable for publication.
6. Advertisements will be charged on the size of the material
supplied or the space ordered whichever is the greater.
7. Editorial style advertisements are required to be distin-
guishable as advertising and the word ‘ADVERTISEMENT’
placed at the head of the advertisement. (Cumberland
Newspaper Group reserves the right to reject editorial style
advertisements that do not adhere to this policy)
8. It is the responsibility of the Advertiser or Advertising Agent
to notify the Cumberland Newspaper Group of any error with-
in 24 hours of its publication. The Publisher is not responsi-
ble for recurring errors.
9. Account application forms are available on request and/ or
from any Cumberland Newspaper Group branch office.
10. To obtain a classified space order (defined as annual com-
mitment of advertising space or spend) please speak to your
advertising representative. (Surcharges may apply if commit-

ment levels are not met or cancellation of a space booking
and or contract)
11. The advertising rates quoted are subject to increase or
decrease in line with fluctuations in the general advertising
rate.
12. The Publisher reserves the right to cancel or suspend any
classified space order at will.
13. For established monthly accounts the trading terms are
strictly payment nett cash 30 days from date of invoice/state-
ment.
14. Pre payment (see separate terms and conditions under
‘Cumberland Newspaper Group pre payment and credit poli-
cy’)
15. Cancellation: neither display nor classified cancellations
will be accepted after the booking deadline. No credits will be
issued to classified package buys that have commenced their
series.
16. If an advertiser at any time fails to supply copy within the
deadline, it is understood and agreed that the last copy sup-
plied will be repeated.
17. Specific terms and conditions apply to certain classifica-
tions. These may relate to either requirements and conditions
set by industry standards for the advertising of certain goods
and services, or set by The Publisher. Please speak to your
advertising representative to obtain a full copy of these.
18. Advertisers agree that all advertisements published by the
Cumberland Newspaper Group may also appear on a relevant
website operated by News Limited.

CUMBERLAND NEWSPAPER GROUP GENERAL CLASSIFIED ADVERTISING TERMS AND CONDITIONS

Advertisers and/or advertising agencies upon and by lodging
material with the Publisher for publication or authorising or
approving of the publication of any material INDEMNIFY the
Publisher, its servants and agents against all liability claims or
proceedings whosoever arising from the publication and with-
out limiting the generality of the foregoing to indemnify each
of them in relation to defamation, slander of title, breach of
copyright, infringement of trademarks or names of publication

titles, injurious falsehood, passing off, breach of contract,
unfair competition or trade practices, royalties or violation of
rights of privacy AND WARRANT that the material complies
with all relevant laws and regulations and that its publication
will not give rise to any rights against or liabilities on the
Publishers, it’s servants or agents and in particular that noth-
ing therein is capable of being misleading or deceptive or oth-
erwise in breach of Part V of the Trade Practices Act 1974.

WARRANTY AND INDEMNITY

Cumberland Newspaper Group collects your personal infor-
mation to assist us in providing the goods or services you
have requested, to process your competition entries and to
improve our products and services. We or any of our
Australian related companies may be in touch to let you know
about goods, services or promotions which may be of interest
to you. We also share your information with other persons or
entities who assist us in providing our services, running com-
petitions or with other companies who provide prizes for com-
petitions or reader offers. The company is part of a global
media and entertainment company. We would like to share

your information with these overseas-related companies so
that they can contact you with special offers. If you would
prefer us not to, please write to our privacy officer at:

Email: privacyofficer@cng.newsltd.com.au
Telephone: (02) 9689 5422
Facsimile: (02) 9689 5288
Mail: The Privacy Officer, Cumberland Newspaper Group, 142-
154 Macquarie Street, Parramatta NSW 2150.
You can gain access to your personal information by contact-
ing our Privacy Officer.

PRIVACY ACT

Conditions of Advertising
This offer applies to private advertisers only.
The Cumberland Newspaper Group may at its absolute
discretion reject of cancel any Run it till you sell it advertisement
that it considers not to be a genuine private party advertisement.
For one up-front fee we will run your Classified advertisement
until your item is SOLD. That’s right..you can have peace of
mind and save money when you advertise your item, such as
a car, boat, bed.
Are there any restrictions on what I can sell?
Yes, as mentioned above the Run it till you sell it promotion is
for private advertisers and does not include business adver-
tising. Private advertisers may advertise anything for sale with
the  following exceptions: all Real Estate, Formal Wear,
Wedding Dresses, Clothing, On-site Caravans, Timeshare,
Firewood. The company reserves the right to omit any adver-
tisement from Run it till you Sell It.
How long does my ad run for?
Your ad will run for as long as it takes to sell your item. Your
initial booking will be for 2 weeks. After 2 weeks just call us
on  8217 7439 and we will happily repeat your ad for a fur-
ther 2 weeks…and so on until you sell your item. However,
you must re- book your ad within each 2 week period, other-
wise you will be recharged for your ad.
Can I change the wording in my advertisement?
The price of your item may be lowered after you have placed
your Advertisement by simply calling us on 13 19 77, howev-
er no other copy changes will be made.
Can I advertise more than one item in the same ad?
Yes, but each individual item must be priced under $150 and
will be placed in the Bargain Bazaar Classification. Any items
over  $150 must be placed as individual ads. All advertise-
ments in Run it till you sell it must include a price.
Are you selling high priced item?
If you are, then you should be aware that our satisfied cus-
tomers have told us that when they sold their cars, boats,
computers or other high priced items, they found that running
their ad in 2 and 3 papers got them a quick result and the
price they wanted. Obviously, this was because more people
saw their advertisement.

“Can I cancel my ad?”
Yes, we will be happy to do so. As soon as you have sold your
item, simply tell us by calling 13 19 77, however there is no
refund on initial price quoted.
How do I pay for my Advertisement?
We accept Visa, Mastercard, Bankcard, Amex & Diners so
please have your credit card details ready.
How do I book my Advertisement?
Call Cumberland Classifieds on 13 19 79 between 7.30am-
7.00pm Mon-Thurs, 7.30am-5.00pm Fri or 8.30am-12 noon
on Saturday and one of our friendly Sales Advisors will help
you write your advertisement and book it for you.
Additional Information
* You don’t have to place your advertisement by telephone. If
it’s more convenient you can email us at 
classifieds@cng.newsadvantage.com.au or fax us on (02)
9288 8221. The Cumberland Newspaper Group credit policy
applies to all advertisers. You can also go into your local
Cumberland Office and place your advertisement there. The
nearest Cumberland Office is listed in this paper.
* We hope that we have answered all your questions, but if
you want more information on this offer or any other aspect of
Cumberland Classifieds please call us on 13 19 79.
* Normal payments and credit policy rules apply to advertise-
ments placed by e-mail.
To Book a NEW AD Phone 13 19 79
For the cost of a local call.
To Re-book AN EXISTING AD Phone 8217 7439
Dialect Solutions Group will provide Cumberland Newspaper
Group with services that permit the running of this service. In
doing so and for that purpose, Dialect Solutions Group may
collect your details and provide them to Cumberland
Newspaper Group and others for that same purpose. If you are
not willing for this to occur you cannot use this service. You
may access your details that have been collected by Dialect
Solutions Group by calling 02 9004 0600.

RUN IT TILL YOU SELL IT!

CUMBERLAND PRE PAYMENT AND CREDIT POLICY

PSST....... The place to
advertise is Cumberland
Classifieds. The quick and
economical answer to all
your advertising needs. Call
Cumberland Classifieds
13 19 79.

2302912V1

LOCAL CALL - That’s Right!
When y ou phon e
Cumberland Classifieds from
anywhere inNSW, you’reonly
charged the cost of a local
call. The rest is on us. Phone
13 19 79.

2301660V1

KEEP Your Phone Bill Down -
When you place an ad in
Cumberland Classifieds on
our phone number 131 979
you’re only charged the cost
of a local call from anywhere
within NSW.

2078632v4
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